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Mannheim Virtual IO Seminar 
Spring 2021 

Thursdays, 3:00 – 4:15 p.m. CET 

 

March 18 Allen Vong 
(Yale University) 

“The Crisis of Expertise” 

March 25 Jin Yeub Kim 
(Yonsei University) 

“Information Inequality and the Role of Public Information” 
(with Myungkyu Shim) 

April 1 Matthew Mitchell 
(University of Toronto) 

“The Effects of Influencer Advertising Disclosure 
Regulations: Evidence from Instagram” 

(with Daniel Ershov) 

April 22 Simon Martin 
(DICE) 

“Market Transparency and Consumer Search: Evidence 
from the German Retail Gasoline Market” 

April 29 Roland Strausz 
(HU Berlin) 

“Optimal Non-Linear Pricing with Data-Sensitive 
Consumers” (with Daniel Krähmer) 

May 6 Marit Hinnosaar 
(University of Nottingham) 

“Influencer Cartels” (with Toomas Hinnosaar) 

May 13 Nima Haghpanah 
(Penn State University) 

“A Cooperative Theory of Market Segmentation by 
Consumers” (with Ron Siegel) 

May 20 Heski Bar-Isaac 
(University of Toronto) 

"Outplacement as Endogenous Adverse Selection" 
(with Ian Jewitt and Clare Leaver) 

May 27 TBA "Information Design on Retail Platforms" 
(T. Tony Ke, Song Lin, and Michelle Lu) 

June 3  Johannes Johnen 
(CORE/LIDAM, UC Louvain) 

"Deceptive Features on Platforms" 
(with Robert Somogyi) 

   

June 2021 Workshop: Secrecy and Disclosure in Innovation 

 

 

Visit us at https://sites.google.com/view/macci-epos-virtual-io-seminar 


